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Summary
In 2022, Meta worked with the Deloitte Center for  

the Edge on a study of the potential economic impact 

of the metaverse in Asia, which included estimates for 

Indonesia. Deloitte’s report, The Metaverse in Asia: 

Strategies for Accelerating Economic Impact,1 furthers 

the discussion about how the metaverse can expand 

economic opportunities.  

The potential economic impact of the metaverse on the 

gross domestic product (GDP) in Indonesia is estimated 

to be US$28-52 billion per year by 2035, roughly 1.3–2.4%  

of the overall GDP. Indonesia is a prime market for the 

adoption of the metaverse. How much of the potential 

economic impact is realized and how quickly depends  

on the strategies the economy adopts.

Macroeconomic determinants
As the next facet of the internet, the metaverse can fuel  

Indonesia’s US$70 billion internet economy growth engine.  

Its macroeconomic determinants (economy-level 

characteristics such as sectoral structure, social 

acceptance, computing power, innovation and income 

level) present several opportunities for stakeholders to 

invest and shape: 

• With one of the largest youth populations in the world 

behind India and China, Indonesia’s next generation 

stands to gain from the metaverse.

• The country has produced 11 unicorn startups, one of 

the most among Southeast Asian countries.2

• Indonesia seeks to leverage the metaverse to help 

micro, small and medium enterprises (MSMEs) grow. 

If successful, this would quickly catalyze broad based 

economic benefits. MSMEs currently employ 97% of 

Indonesia’s workforce and contribute to over 60% of 

the national GDP.3
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Technology fundamentals
Certain technologies are needed to materialize the 

metaverse’s potential in the economy, and Indonesia  

can lean into several technology fundamentals:

• Indonesia is a mobile-first nation and has the fourth 

most smartphone users globally.4

• Indonesia is expected to lead Asia in overall  

IT spending over the next 4 years, reaching  

US$6 billion by 2024.5

• The establishment of physical cloud infrastructure  

in Indonesia by global players like Alibaba, Google 

and Amazon will reduce latency of connection.6

Ecosystem enablers
Ecosystem enablers (digital skills, technology readiness, 

interoperability, accessibility and competition) will play 

a key role in facilitating the widespread adoption of the 

metaverse. Indonesia can lead in key areas:

• Digital skills: As part of the Digital Indonesia 

Roadmap, Indonesia aims to provide 12.5 million 

Indonesians with training in basic digital skills, digital 

culture, digital ethics and digital safety and 100,000 

workers with intermediate digital skills in such  

areas as cloud computing, artificial intelligence,  

the internet of things, cybersecurity and big  

data analytics.7
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FIGURE 2: Technology fundamentals that shape the metaverse
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Sectors to watch
Startup
Indonesia has emerged as one of the foremost startup 

ecosystems globally, with Jakarta ranked third by 

Startup Genome.8 The country has produced 11 unicorns, 

one of the most among Southeast Asian countries.9 

Although still maturing, Indonesia also boasts one of  

the largest venture capital markets in Southeast Asia.  

Ajaib, an online brokerage platform, has adopted  

Bored Ape Yacht Club NFT #2831 as its mascot to 

support Indonesia’s adoption of metaverse and  

Web 3.0 technologies.10 The newly-crowned unicorn 

intends to tap on the Bored Ape to educate the public 

about crypto assets and blockchain technology.11  

Good Games Guild, a budding metaverse startup,  

has its sights set on creating the largest virtual world 

economy by incentivizing greater participation in 

play-to-earn games.12 It offers scholarships to sponsor 

play-to-earn gamers and builds tools to enhance the 

experience of gaming in the metaverse.13 Indonesian 

NFT project, Karafuru NFT and USS Feed launched the 

Karafuru Carnival in Jakarta in April 2022. The offline 

festival featured local NFT projects to the broader public,  

making it more accessible for a larger audience.14

Finance
Indonesia could play an influential role in how the 

financial rails of the metaverse are developed in a 

Shariah-compliant manner that addresses the concerns 

with cryptocurrencies. Bank Syariah Indonesia, formed 

from a 2021 merger of 3 state-owned banks, has 

inked an agreement with the WIR Group to develop 

virtual banking services in the metaverse.15 Despite the 

cryptocurrency ban by Indonesia’s International Urban 

Cooperation programme (IUC), observers have identified 

the greatest potential in economic transactions in the 

Islamic metaverse.16
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